This year’s ‘Give a Kid a Coat’
campaign called best ever

BY DUNCAN MCINNES
STAFF REPORTER

The Knights of Columbus
Council 8509 and Holy Cross
Catholic Church’s “Give a Kid
a Coat” campaign this year
was the most successful one
yet, organizers said Friday.

Last year, the campaign
collected 345 coats and the

the Forsyth County Sheriff’s
Office and the Community
Cloak Closet, the campaign
will be giving out more than
800 coats, in addition to many
winter hats and some gloves,
Council 8509 Trustee Chuck
Tierney said. About half were
collected by the sheriff’s
office.

for them. We also work with
the Community Cloak Closet,
and they have a space in the
third floor of the FCSO. They
and the FCSO, Winston-Sa-
lem Police Department will
be delivering to people in
need. The police officers will
have them in their cars and
give them to children,” Tier-

KOCC 8509’s Columbettes
made 100 knitted hats.
This year with help from

“Sheriff Bobby Kimbrough
works with the homeless, and
the coats and hats are perfect

ney said.
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Jennifer Tierney shows some of the coats donated or purchased
for the campaign that were brought to a press conference at the
Forsyth County Sheriff’s Office on Friday morning.
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The Kernersville
Police Department
also played and active
role this year in the
campaign, and school
resource officers in the

Kernersville schools will
work with principals and
counselors to identify
children who need coats.

A press conference
describing the campaign
was held at the For-
syth County Sheriff’s
Office on Friday morn-
ing. Kernersville Police
Chief Tilley, Assistant

Chiefs Eric Pittman and
Damien Moretz and
Capt. James Deeney all
spoke.

In addition to the coats
themselves, the KOCC
8509 took in donations,
and Tierney’s wife, Jen-
nifer, bought coats with
the donations.

“We had about $3,700

in cash donations, which
is extraordinary,” Tier-
ney said. “About 97%
of that came from the
Knights of Columbus
themselves. Jennifer
turned the money into
coats. When she buys
a coat, she wants it to
have a hood. She wants
it to be puffy or poofy

so it is warm, and she
wants it long to keep
out more wind. Most-
ly we buy them from
stores. When we talk-
ed to people working
at the stores they said
not every size can be
bought online.”

The “Give a Kid a
Coat” campaign started

off small and has grown
exponentially over the
years. The first cam-
paign collected only
24 coats. Tierney said
he was exceptionally
pleased with this year’s
campaign and will strive
to make next year’s cam-
paign even more suc-
cessful.



